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Across these pages you will find ex-
traordinary Central Minnesotans.

They are business leaders who are dif-
ferent in distinct ways. They come from 
a variety of industries, ranging from 
agriculture to technology. Some manage 
a handful of people while others are at 
the helm of a company with hundreds 
of workers.

Four of the five are women, which is a 
first for a 5 Under 40 class. 

But perhaps most striking are the 
core of values these people hold tightly. 
Endurance. Work ethic. Commitment. 
Drive to succeed. Faith.

They are all Central Minnesota natives 
with entrepreneurial spirits. And they 

all have a story about where 
they came from and where 
they are going.

Turn the pages to learn 
from their stories of struggle 
and success.

5 Under 40  

Leaders to 

ROI Central Minnesota maga-
zine started the 5 Under 40 award 
in 2005 to highlight area business 
leaders who make an impact in 
their industry and community. 

Spotlighting their actions, 
accomplishments and insights 
extends the reach of their inspir-
ing stories. 

Each year, a selection commit-

tee identifies a diverse group of 
leaders who have been innovative, 
involved and influential. 

We know there are many other 
leaders deserving of this award. 

We ask that you nominate them 
by requesting a nomination form 
from Business Editor Britt John-
sen. She is at bljohnsen@stcloud.
gannett.com or 320-255-8745.

About the award

Corey BarTleTT sandy Hansen
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{ cover story }
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learn from

2008 

Gary Bechtold
Robin Gohman
Brandon Testa
Tara Tollefson
Russ Windahl

2007

Sandy Bromenschenkel
Eric Brown
Aaron Crandall
Gary Posch
Rob Weber

2006

Marty Moran
Asha Morgan Moran
Nikki Orton
Marc Sanderson
Ryan Weber

2005

Rick Bauerly
Michael Gohman
Shelly Bauerly Kopel
Shawn Petersen
Brian Schoenborn

Past 5 
Under 40  

winners

Jody sayreJennifer Mrozek randi Tapio

Story by Britt Johnsen, bljohnsen@stcloud.gannett.com

Photos by Jason Wachter, jwachter@stcloudtimes.com
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{ cover story }

» Age: 32.
» Job: President, Automo-
tive Parts Headquarters.
» Hometown: Sartell.
» Involvement: His in-
volvement spans wide and 
includes being a volunteer 
for a leadership develop-
ment committee at the 
Automotive Aftermarket 
Industry Association; mem-
ber, St. Cloud Area Cham-
ber of Commerce Executive 
Dialogue Group; Junior 
Achievement teacher for 
third-, sixth- and eighth-
graders; investor in Granite 
Equity and St. Cloud RAIN 
Fund LLC. 
» educAtIon: Bache-
lor’s degree in history and 
geography from Gustavus 
Adolphus College.
» How He leAds: 
Bartlett says 90 percent 
of the business’ success 
comes from the best em-
ployees. Hiring is key. “It’s 
all about the team and fo-
cusing on the people.” And 
the relationships between 
custom-
ers and 
the busi-
ness and 
between 
the man-
agement 
team and 
staff are 
all impor-
tant ones. 
It’s not quite doctor-patient 
or lawyer-client, but it’s up 
there, he said. That means 
going the extra mile, such 
as coming in to work at 
midnight for a customer, if 
need be. “If that relation-
ship isn’t strong, we’re 
going to have challenges,” 
he said. 

ABOUT  
COREY 

BARTLETT

By Britt Johnsen
bljohnsen@stcloud.gannett.com

Corey Bartlett and his team want to win.  
They are determined to win. and they have won.

For president  
oF FamiLy-owned business

relationships  
are key

Bartlett is the president of 
automotive Parts Headquarters, 
one of the few winners in a 
historic recession. His company 
sells parts that people and busi-
nesses use to fix cars — some-
thing usually considered a 
necessity and not a luxury.

“We’re very fortunate to be 
in a fairly isolated business,” he 
said. 

although he’s grateful and 
careful not to sound self-im-
portant, there is much for him 
to feel proud of. He’s the third 
generation of family ownership 
and has been with the company 
since 2000. When he started, 
they ended the year with $48 
million in sales. But he pre-
dicted the business will see $75 
million in sales when this year 
ends.

Bartlett, a graduate of sartell 
High school, remains stoic 
about the company’s success 
story and passes accolades to the 

staff. still, he has had a hand in 
the business’s ascension. and the 
drive to win is very much alive.

some of the biggest rewards 
he has seen include the ways 
the company has evolved in its 
physical growth. The business, 
Bartlett said, has to be run dif-

ferently as it gets bigger. Certain 
processes had to be set in place 
to ensure consistency and qual-
ity.

Those processes can be 
something as simple as making 
sure bathrooms are clean and 
merchandise is available for cus-
tomers. as Bartlett put it in his 
application for the award, the 
company has grown its do-it-
yourself side of the business by 
making stores more shoppable. 
That’s a shift from past decades, 
when it focused all energy on 
business-to-business clients, 
which make up 70 percent of its 
revenue.

The business now has opera-
tional metrics to show how it’s 
doing in certain areas. for exam-
ple, it keeps accurate records of 
inventory, ensures performance 
reviews are done and makes 
training a priority, Bartlett said.

He’s also made a concerted 
effort to professionalize au-
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tomotive Parts Headquarters. 
He’s added people with specific 
knowledge in certain disciplines 
— a guy who is strong in opera-
tions, someone who knows a 
lot about supplier negotiations, 
someone who is whip-smart 
in business development and 
the addition of a chief financial 
officer. 

“We needed to go to bat to 
be competitive,” he said. “We 
can’t ... say we’re not going to be 
good as (big competitors such as 
naPa) because we’re smaller.”

Bartlett said family and tradi-
tion are also big motivators. 
Carrying on the family business 
was important to him. even his 
grandmother would point her 

finger and remind him of the 
importance of going to trade 
shows.

family is a significant part 
of his life. Bartlett spends a lot 
of time with his special-needs 
brother, who is 28. 

His growth through the 

company has taken time, he 
said. even though he said he 
is collaborative, energetic and 
enthusiastic, he said he has 
been working on muting his 
“annoying perfectionism.” and 
it’s taken time for him to prove 
himself and push through the 

challenges that come with being 
a young leader. “i just had to 
earn my gray,” he said.

Bartlett always brings it back 
to the company. He said part 
of what makes the company so 
appealing to its customers is that 
they can call someone’s office to 
get an answer; the Ceo is not 
three flights away, as Bartlett 
says.

“They want to know they’re a 
big fish,” he said.

and they want to win.
so do Bartlett and his team.
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stArted: 1920.
employees: About 700.
HeAdquArters: St. Cloud.

estImAted sAles In 2009:  
$75 million.

ABOUT AUTO PARTS HEADQUARTERS

Some of the biggest rewards he has seen include the ways the 
company has evolved in its physical growth. 

ProviNg himself: Corey Bartlett says it has taken time for him to push through the challenges of being a young leader. “i just had to earn my 
gray,” he said.
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